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Illuminate new  

possibilities with 

Watson Marketing 
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Watson Marketing  helps you  

personalize customer experiences  

across all channels at scale.  
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Design best path  

to conversion  

across all your  

channels. 

Design 

Next best action  

or offer, based on  

customer  

behavior insights. 

Predict 

Customer  

experiences  

across every  

channel. 

Automate 

Leverage rules  

based on insights  

and behavior  

patterns. 

Optimize 

Disparate data  

and systems with  

open ecosystem. 

Connect 

Create consistent and personalized customer experiences at  

every touchpoint using the power of data.  
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Plan, design and collaborate your customer journeys 



 

Watson Customer Engagement 

  

Events SMS Mobile Blogs Call Center Location Communities 

Push Facebook Twitter Wearables Retail Email Devices+ 

SMS 

Breaking down siloes to create a single identity 
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Automate hyper - personalized cross - channel campaigns 

Behavioural scoring 

Preference  center completed 

Immediately 1  day 

Browsed properties 

Real - time 
 Prioritize hot leads = 

Viewing  registration  
abandonment 

Reminder email 

 day 1 3 days 

Marina properties 

 days 7 

Hot property listing SMS 

Apartment viewing abandonment 

  
= Increase viewings 

Newsletter registration Top pick apartments and  
browsed apartments 

Immediately 3 days 

Brand awareness  – why  

DAMAC?  

7  days 

Awareness  
campaign 

Onboarding experience 

Improve  = onboarding  

experience 

Searched properties  
over 300,000 AED 

Triggered notification to  
call center to action 
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Broken down to a segment of 1 
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Obtain marketing insights and rich actionable data to increase  

marketing ROI 
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Why organizations  

select  IBM for 

Personalized  

Marketing 

Deliver the right content in context  

across channels, at scale. 

Designed for the marketer, surfaces  

actionable insights in the tools they  

use every day.  

With Watson, unlock and identify  

hidden customer value in real time. 

Connect disparate channel and  

customer behavior data to identify  

new possibilities. 


