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personalize customer experiences .
across all channels at scale.



Create consistent and personalized customer experiences at
every touchpoint using the power of data.
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Plan, design and collaborate your customer journeys
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Breaking down siloes to create a single identity
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Automate hyper-personalized cross-channel campaigns

Behavioural scoring
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Obtain marketing insights and rich actionable data to increase

marketing ROI
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Why organizations
select IBM for
Personalized

Marketing

Designed for the marketer, surfaces
actionable insights in the tools they
use every day.

With Watson, unlock and identify
hidden customer value In real time.

Deliver the right content in context
across channels, at scale.

Connect disparate channel and
customer behavior data to identify
new possibilities.



